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AThe | AB6s Affiliate Marketing Counc
advertiser survey in October 2011.

AThe survey was completed by advertisers within the affiliate marketing
sector.

A The objective was to understand how much affiliate marketing is valued
by advertisers, the size of the channel and how it sits within the wider
marketing mix.

A The survey was conducted using Survey Monkey across Sept/Oct 2011
AThere were 140 respondents in total.

A For more information contact sorcha@iabuk.net or chris@iabuk.net.
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@ Online marketing spend in the affiliate channel

77% said the percentage of spend attributed to the affiliate channel had grown

B Grown M Shrunk ™ Neither

Has the percentage of marketing spend attributed to affiliates grown or shrunk this year?
Source: IAB / AMC Advertisers Survey November 2011



@ Online marketing spend In the affiliate

channel 2012

71% expected spend to increase again next year.

mYes
m No
® Don't Know

Do you intend to spend more in the coming year?
Source: IAB / AMC Advertisers Survey November 2011



@ Affiliate monthly commission

19% of respondents generate more than £100k of affiliate commission a month.

Average Monthly Commission Payment

Hm£0-£10k mWL£11k-£30k mWE£31k-£99k  m£100k+

Source: IAB / AMC Advertisers Survey November 2011



@ Affiliate spend over the year ahead

Those spending more were likely to be more positive about the coming year.

mYes mENo mDont Know
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0-10k 11-30k 31-99k 100k +

Average monthly commission payment

% of respondents

Do you intend to spend more in the coming year?
Source: IAB / AMC Advertisers Survey November 2011



[IEIE
Advertising
Bureau

UK

iabuk.net/contact

08 December 2011



@ Online marketing spend attributed to the

affiiate channel

51% of respondents said they spent less than 10% of online marketing spend on the
affiliate channel. Over % of respondents spend over 20% of online marketing spend
on the affiliate channel.

®0-10%
W 11-20%
m21-30%
m 31-40%
4 41-50%
M 50%+

Source: IAB / AMC Advertisers Survey November 2011



@ Management of the affiliate programme

64% of respondents said that their strategy for the affiliate channel was predominantly in-
house.

H Network H Agency ® Predominantly In-House

Who dictates the strategy of your affiliate programme?
Source: IAB / AMC Advertisers Survey November 2011
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@ De-duplication of Sales within the Online

Channel

51% of all respondents said that they de-dupe sales against the affiliate channel.
Of those 51%, 69% de-duped against 3 or less channels

What channels are de-duped against? How many channels are de-duped against affiliates?
%
31
1 | I
Display Email Social Mobile
All 6

Source: IAB / AMC Advertisers Survey November 2011
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@ Perception of Affiliate Marketing

93% of respondents said they would recommend affiliate marketing.

M \Very Likely ®Likely ®mUnlikely mDefinitely Unlikely

How likely would you be to recommend affiliate marketing to someone in a similar position to you?
Source: IAB / AMC Advertisers Survey November 2011



@ Knowledge of Affiliate Marketing

Half of respondents said that the knowledge at CEO level of affiliate marketing was a little
or none

B Excellent H Good M A little ® None at all

How much knowledge of affiliate marketing does your CEO have?
Source: IAB / AMC Advertisers Survey November 2011



@ Senior Management Engagement in

Affiliate Marketing

The larger the company the less understanding there is of affiliate marketing at senior
management level

Annual Turnover vs Knowledge of CEO

% of Respondents

Up to 499k 500k-2.49m 2.5-10m Over 10m

Annual Turnover

m A Little mExcellent mGood ®None

Source: IAB / AMC Advertisers Survey November 2011



